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Kim Greene

kim@kimgreene.com 

507-367-2888

Skype/Twitter:  iSeriesDomino
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Agenda Key: 13FG

Session #: 570267  

Kim Greene - Introduction
� Owner of Kim Greene Consulting, Inc.
� Extensive iSeries and Lotus Domino background
� Services offered include:

� System and application performance optimization

� Administration

� Upgrades

� Troubleshooting

� Health, performance, security, etc. checks

� Migrations

� Custom development

� Enterprise integration

� Blog: www.bleedyellow.com/blogs/dominodiva
� Twitter: iSeriesDomino
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Agenda
� What is social media?

� Why use social media?

� A look at the top 3

� Facebook pages

� LinkedIn

� Twitter

� Using

� Steps to get started
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Agenda

� Social media choices

� What’s right for you?

� Beneficial tools

� Tips for success
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What is Social Media?
� Social media are media for social interaction, using 

highly accessible and scalable communication 
techniques. It is very different from any traditional or 
conventional form of media. Social media is the use of 
web-based and mobile technologies to turn 
communication into interactive dialogue.

� Source: Wikipedia
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What is Social Media?
� Organic, on-line conversation

� Multiple people involved

� New form of “word of mouth marketing”

� Social media outlets

� Facebook

� LinkedIn

� Twitter
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� Pinterest

� IBM Connections

� Blogs

� RSS feeds

� Google+

� YouTube

Social Media – the People
� People

� The what and why of social business

� Relationships

� Trusted relationships between brands, people, and 
companies
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Why Use Social Media?

� 900 million Facebook users

� 150 million LinkedIn users

� 140 million Twitter users 

Copyright Kim Greene Consulting, Inc.  All rights reserved worldwide. 10



5/4/2012

6

Why Use Social Media?
� Users self-select topics of interest

� Discussion groups on LinkedIn

� Fans of pages and brands on Facebook

� Tweeting about specific topics

� Sharing content find interesting/helpful

� Quickly build network of core supporters
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Why Use Social Media?
� Very cost effective and eco-friendly

� Much more effective than banner ads that often 
get tuned out

� Easy to connect with your loyals

� Announce new products, promotions, special 
offers, etc.
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Social Media Reality
� Mobile devices put social in the palm of your hand

� Technology is eliminating walls & barriers to 
collaborate on a global stage

� Collaboration is in

� Build relationships

� Demonstrating, involving, and empowering

� You cannot afford to not participate

� Your competitors are!
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Facebook Pages
� Inexpensive way for organizations and brands to:

� Create brand awareness

� Generate leads

� Introduce a product/campaign

� Improve reputation

� Collect data/content

� Keep an ongoing dialogue with customers

� Run promotions, polls and send updates to your Fans

� User action can push a story to their friends’ News Feed

� Potentially generating thousands of free viral ads
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Facebook Pages

Copyright Kim Greene Consulting, Inc.  All rights reserved worldwide. 16



5/4/2012

9

LinkedIn
� Business-oriented social networking site
� Mainly used for professional networking

� 75% of fortune 100 companies use LinkedIn to hire

� Spanning 170 industries and 200 countries
� Very searchable

� Establish new business relationships 
� Build reputation
� Join industry / professional groups

� Can be used to:
� Find people, jobs, and opportunities
� Job seekers  can review profiles of candidates
� Employers can list jobs and search for potential candidates
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LinkedIn
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Twitter
� Online social networking and microblogging service

� Revolutionized social media by making it simple for 
the world to communicate in real time

� A cross between text messaging, instant messaging, 
and blogging
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Twitter
� Send and read text-based messages up to 140 

characters

� These are tweets

� Anyone can read tweets

� Only registered users can tweet
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Twitter
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Using Twitter
� @reply

� A comment aimed at one user, but visible to the public

� DM

� A direct message sent in private to another twitter user

� Goes to your email inbox
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Using Twitter
� Retweeting

� Sharing someone else’s post

� Abbreviated “RT”

� Great way to spread awareness

� Modified tweets

� Retweet with some modifications

� Abbreviated “MT”
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Using Twitter
� Tinyurl

� Service that shortens Web addresses

� Others:

� Bit.ly – shorter and offers stats

� Is.gd – shortest links

� SnipURL – easy to use and share
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Using Twitter
� Hashtags

� Words beginning with  # to help track specific conversations

� Can follow specific hashtags in real time through Twitter 
Search
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Hash Tags to Get Started
� Hash tags of interest

� #commonug

� #IBMi

� #ibmlotus

� #POWER7

� #powersystems

� #ibmwatson

� #socialmedia

� #social #media
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Twitter – Step 1
� Sign up at www.twitter.com
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Twitter – Step 2
� Confirm username is available & create account
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Twitter – Step 3
� Go through welcome wizard
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Twitter – Step 3
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Twitter – Step 3
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Twitter – Step 3
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Twitter – Step 4
� Fill out your profile
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Twitter – Step 5
� Remember to confirm your Twitter account!
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Twitter – Step 6
Ready… Set… Go!

Start following and tweeting!
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Social Media Choices
� Critical to know where your customers are

� Establish a presence there

� What is your business focus?

� B2B?

� B2C?

� Who is your target customer?

� Do you provide a product or a service or both?

� Do you want to demonstrate/share knowledge?
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Choosing Facebook
� Often the best solution for B2C companies

� Great resource for generating brand awareness

� Promote new products and your company

� Engage your customers by communicating promotions, 
contests, and events

� Fan page can act as a focal point to drive traffic to your 
site

� Interact directly with customers

� Share relevant photos and videos

� Benefit from the viral effect
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Choosing LinkedIn
� Critical for B2B companies

� More targeted professional community-building
� Those “following” you are much more relevant to your business

� Groups allow room for more in-depth conversations
� Daily and weekly digests allow followers to stay on top of discussions

� “We've had tremendous success initiating and participating 
in LinkedIn groups, questions and answers, and discussions … 
one discussion we started about a month ago continues to be 
the most popular discussion in a group of more than 8,000 
peers and prospects … ranked as the most influential member 
of this group every week since the discussion was first 
launched … providing huge visibility ... more than 90 
comments and still counting, the discussion has vastly out-
paced the same content posted in a blog.”
� Source: http://www.marketingprofs.com/charts/2011/4837/linkedin-top-social-tool-

for-b2b-marketers
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Choosing Twitter
� Twitter helps businesses

� Raise awareness

� Offer proactive customer service

� Answer questions

� Promote events, products, services
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TweetDeck
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Hootsuite
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Tips for Success
� Fill out your profiles

� Make it about your service or product

� Not about you

� Focus on providing value

� Remember

� It’s about relationship marketing
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Tips for Success

� Don’t do this:

� Blatant marketing

� Spam people

� Sound like a press release

� Self-promote
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Facebook Page Tips
� Be an active wall

� Encourage people to Like your page

� Post useful, interesting content from various sources

� Post regularly

� Monitor and participate in comments on your Wall

� Post photos
� For products

� Use pictures to show how customers use your product

� For services

� Post pictures of your team at work
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Facebook Page Tips
� Use video

� Post relevant talks

� Post videos that show your product in action

� Highlight offline marketing
� Events, sponsorships, etc.

� Use calls to action
� Engage visitors

� Provide a Buy Now button or Free Trial offer

Copyright Kim Greene Consulting, Inc.  All rights reserved worldwide. 48



5/4/2012

25

LinkedIn Tips
� Complete your profile

� Make it 100%

� Add people to your network
� Ask to be introduced to others

� Join groups related to your profession or interest

� Regularly participate in groups, post to discussions, 
answer questions, and update your status

� Recommendations
� Both get recommendations and give recommendations
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Twitter Tips
� Be conversational

� Jump in the discussion

� OMG UR Using TXTSpeak LOLZ
� Limit the use of abbreviations!!

� Shorten URLs

� Retweet helpful tweets

� Tweet helpful things

� Don’t use too many hashtags
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Tips for Success
� Relax!

� Focus on the why of social media, not the what

� Change your strategy as necessary

� Remember, its permanent!!

� The internet never forgets

Copyright Kim Greene Consulting, Inc.  All rights reserved worldwide. 51

Questions
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